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George Lucas in Love

Article Talk

From Wikipedia, the free encyclopedia

George Lucas in Love is 2 1999 American parodical short film directed by Joe Nussbaum. A parody of
Shakespeare in Love, it depicts a young George Lucas and his real-life inspirations behind the characters
and plot of Siar Wars. Upon its release, the film was widely passed around Hollywood offices and served as
Nussbaum's break into the film industry.!"! Lucas himself reacted to the film positively.''!

Plot [edit]

In the film, George Lucas (Martin Hynes) is a 1967 USC college student, suffering from writer's block as he
attempts to write a movie about a young space farmer with a bad crop of "space wheat". Taking a break from
his work, Gearge goes on to encounter classmates and teachers who resembile and will influence the
eventual creation of, Obi-Wan Kenobi, Darth Vader, Han Solo, Chewbacca, Jabba the Hutt, R2-D2, and C-
3PO. Lucas is surrounded by inspiration, but he sees nothing. Even his wise advisor, who suspiciously looks
and speaks like Yoda, is unable to help him.

Eventually, young Lucas meets his muse, a young woman (with a very unusual hairdo) named Marion (Lisa
Jakub) who is "kind of leading a student rebellion". After they meet, everything falls into place for Lucas, as
she urges him to "write what you know". His writer's block dissipates and he quickly finishes his masterpiece.
However, his shot at romance with the girl is blown when he discovers she's his sister.

In a post-credits scene, Lucas gets a new idea when his neighbor introduces Lucas to his new pet, a duck
named Howard.

Reception [edit]

The film received great attention as it circulated around Haollywood in the summer of 1999 and eventually
premiered at the Toronto Intemational Film Festival on September 19 that year. It debuted online at
MediaTrip.com on October 12, 1999. The film won several awards, including the Canal+ Short Film Award at
the 2000 Deauville American Film Festival, the Audience Award at both the Florida Film Festival and the San
Sebastian Horror and Fantasy Film Festival and Best Short Film at the 2000 U.S. Comedy Arts Festival.l”)

When the film was released on VHS in 2000, The New York Times reported that the film made it to #1 on
Amazon.com's Top 10 sales chart, beating out sales of Star Wars: Episode | — The Phantom Menace for at
least a day.zgil’ii’ A DVD with audic commentary by the director and producer, a behind-the-scenes featurette

and several other MediaTrip short films, including Evil Hill, Fiflm Club and Swing Blade, was released in 2001;

15} George Lucas in Love itself is also included in Cinemai16é's DVD of American Short Films, released in the
6]

United Kingdom in 2006.
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— Haward Rheisgold, author of Smart Mobs
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giant cosmic force, an energy field created by all living things.” His sin-
ister next-door-neighbor, an archrival, dresses all in black and breathes
with an asthmatic wheeze as he proclaims, “My script is complete.

Soon [ will rule the entertainment universe.” As Lucas races to class, he
encounters a brash young friend who brags about his souped-up sports
car and his furry-faced sidekick who growls when he hits his head on
the hood while trying to do some basic repairs. His professor, a small-
¢ | R | NG ish man, babbles cryptic advice, but all of this adds up to little until

C U L T U R E =5 e P "1 Lucas meets and falls madly for a beautiful young woman with buns
S O . | on both sides of her head. Alas, the romance leads to naught as he

WHERE OLD AND NEW MEDIA COLLIDE ' . . .
eventually discovers that she is his long-lost sister.

George Lucas in Love 1s, of course, a spoof of Shakespeare in Love (1998)
and of Star Wars itself. It is also a tribute from one generation of USC




Anvandarna utmanar om
mediemakten

Det var de unga anvindarna som avgick med segerni det
si kallade Harry Potter-kriget, nar filmbolaget forsokte ta
kontrollen 6ver fansajterna. Det som kallas webb 2.0 har
skapat ett transmedialt berittande och rivit granserna
mellan sindare och mottagare.

Pelle Snickars

Publicerad 200/7-05-15

UNDER STRECKET Om den digitala konvergenskulturen som frodas pa webben har
Henry Jenkins skrivit en nirmast oemotstandlig bok,

o e . R o s " Convergence Culture: Where Old and New Media Collide (New York University
Detta ar en understreckare, en fordjupande essa, dagligen i SvD sedan 1918. Asikter som uttrycks ar : :

skribentens egna. Press, 307 s). Det ar en lysande studie som verkligen fortjanar att bli last av
alla som intresserar sig for och forsoker begripa den spretiga kulturen kring

; y : R , : nya digitala medier”. Faktum ar att "Convergence Culture” ar en knivskarp
aren 1967 sitter en filmstudent pa University of Southern , _ , T ,
e , e _ o kulturanalys av samtidens medielandskap — inte {or intet har Jenkins
California och river sig i haret; han far bara inte till sitt , ; = )
, , . N . apostroferats som "2000-talets McLuhan”. Till vardags ar han dock
slutmanuskript. Rumskompisen, hog pa nagot ur sitt "apotek”, , ; : _ :
: _ G wrh =i - medieprofessor, verksam pa MIT och dess Comparative Media Studies
babblar om en kosmisk kraft — och plotsligt 6ppnas dorren. En dyster o , e ,
. _ , , . , Program. Tidigare har han intresserat sig for webbens mediala
svartkladd kursare i kapuschong med rosslig andning (han ar astmatiker) , , ) B . o
M- : . J ey _ kulturpraktiker; framfor allt den sa kallade "Napster-generationen” {or vilka
kliver in: "Lucas, snart kommer jag harska over filmindustrin, och du : ; , , _ : o5
: A . G E A : fildelning och recycling av webbmaterial, mediekonsumtion och digital
kommer inte ens att ha skrivit en rad”, vaser han elakt. Pa vag {or att lamna o e )
, . . , . . kreativitet alltmer glidit samman. Om den har typen av subkulturellt
in manus stoter Lucas pa universitetets snygging i sin bil — den snabbaste pa o o , : ,
; , % . : forhallningssitt till medier under 90-talet var nagot som en liten grupp
campus — och hans lurvige kompis som vralar nar han slar skallen i _ ) s ) , s i <
: I , dataentusiaster dgnade sig at, sysselsatter sig nufortiden miljoner manniskor

motorhuven. Professorn som tar emot manus ar i sin tur en liten man som

ger Lucas kryptiska rad: "Hmmm, inspiration will you not find, it will find
you'.

med snarlika saker — vilket givetvis gjort att den globala medieindustrin
borjat att intresserar sig for kulturerna kring "participatory media”.




"Henry Jenkins is the 21st canlury Mcl uhan®

— Howard Rheisgold, author of Smart Mobs
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WHERE OLD AND NEW MEDIA COLLIDE

Folk Culture, Mass Culture, Convergence Culture

At the risks of painting with broad strokes, the story of American arts
in the nineteenth century might be told in terms of the mixing, match-
ing, and merging of folk traditions taken from various indigenous and
immigrant populations, Cultural production occurred mostly on the
grassroots level; creative skills and artistic traditions were passed down
mother to daughter, father to son. Stories and songs circulated broadly,
well beyond their points of origin, with little or no expectation of eco-
nomic compensation; many of the best ballads or folktales come to us
today with no clear marks of individual authorship. While new com-
mercialized forms of entertainment—the minstrel shows, the circuses,
the showboats—emerged in the mid-to-late nineteenth century, these
professional entertainments competed with thriving local traditions of
barn dances, church sings, quilting bees, and campfire stories. There
was no pure boundary between the emergent commercial culture and
the residual folk culture: the commercial culture raided folk culture and
folk culture raided commercial culture.

The story of American arts in the twentieth century might be told in
terms of the displacement of folk culture by mass media. Initially, the
emerging entertainment industry made its peace with folk practices,
seeing the availability of grassroots singers and musicians as a poten-
tial talent pool, incorporating community sing-a-longs into film exhibi-
tion practices, and broadcasting amateur-hour talent competitions. The
new industrialized arts required huge investments and thus demanded
a mass audience. The commercial entertainment industry set standards
of technical perfection and professional accomplishment few grassroots
performers could match. The commercial industries developed power-
ful infrastructures that ensured that their messages reached everyone
in America who wasn't living under a rock. Increasingly, the commer-
cial culture generated the stories, images, and sounds that mattered
most to the public.




| breda mediehistoriska drag menar Jenkins att man man
skonja en rorelse fran folklig allmogekultur, Over
kommersiell masskultur till digital konvergenskultur - eller
vad han ocksa kallar for participatory media.

Men anvandarkulturens forandring ar pa manga satt ocksa

CULTURE

weco o vonconoe @M rorelse fran amatorism - till amatorism. Inom
allmogekulturen, eller folk culture som den kallades i USA,
skedde kulturproduktionen i regel pa grasrotsniva.
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Under det sena 1800-talet forandrades situationen,
allmogekulturens amatorer konkurrerades ut av en
kommersiell masskultur som var professionellt producerad.

Men masskulturen forutsatte primart stillasittande
konsumenter; pa flera satt undertryckte masskulturen
individuella initiativ. Under det sena 1900-talet lanserades
dock en rad medietekniker som anyo gjorde det mojligt for
fans och amatorer att producera medieinnehall.
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THE ORIGINS OF
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Som medieteori kannetecknas av ett

aterkommande fokus pa reception. Medieanvandning och hur
mediers innehall och budskap uppfattas och tolkas utgor

karnan i denna teoribildning - da inte sdllan med fokus pa
television och olika vardagspraktiker.



| vid bemarkelse agnar sig kulturstudier at popularkultur. Att
denna forskningstradition satter fart under efterkrigstiden da
hogkulturens monopol pa kulturell prestige bryts ar darfor
signifikativt.



Digitala kulturstudier
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En statistisk undersSkning av ungas medievanos
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Medieanvandning med fokus pa hur medier
brukas - dar de ofta inte spelar sa stor roll om

det handlar om tv, radio, Youtube, Twitter eller
TikTok.




Digitala kulturstudier

EANS
GAMERS

Exploring Participatory Culture

AND

ATT SKAPA .
ViRDE OCH MENING B
| EN NATVERKAD n174
KULTUR BAY ‘

\' \?‘
\ N
s

Henry Jenkins

-

z
o
Ly, T

AN

. »
» » -
. >
- - . »
» - »
- . - »
> a " LI
K » -
a -
-




— Youlube henry jenkins convergence culture
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Henry Jenkins on Participatory Culture: Big Thinkers
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"Henry Jenkins is the 21st cenlury McLuhan®
- Howard Rheisgold, author of Smard Mobs
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"Henry Jenkins is the 21st cantury McLuhan®

BLOGGER

AMFPHETAMINES FOR YOUR WEBSITE

— Haward Rheisgold, author of Smart Mobs
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> web 2.0 - anvandargenererat innehall
> mash-up-culture & memes
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> web 2.0 - anvandargenererat innehall
> mash-up-culture & memes

MAKING ART AND
THRIVE IN THE HYBRID ECONOMY

LAWRENCE LESSIG

FREE CULTURE

HOW BIG MEDIA USES TECHNOLOGY AND THE LAW TO
LOCK DOWN CULTURE AND CONTRCL CREATIVITY

LAWRENCE LESSIG
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Help us build a vibrant, collaborative global commons RGN LLEICY Y

CCis an international nonprofit organization that empowers
people to grow and sustain the thriving commons of shared
knowledge and culture we need to address the world’s most
pressing challenges and create a brighter future for all.

Together with our global community and multiple partners, we
build capacity and infrastructure, we develop practical solutions,
and we advocate for better sharing: sharing that is contextual,
inclusive, just, equitable, reciprocal, and sustainable.
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HISTORIA

Henry Jenkins — konvergenskultur

Ar videobloggarens inligg reklam eller underhalning? Ar bloggaren professionell
medieproducent eller en privatperson som redigerar filmer pé lediga stunder? Nagot
som ulrnidrker zooo-lalets mediesamhdlle ar att det har blivit svirare att veta vad
som &r vad. Granserna mellan privat och cffentligt har luckrats upp, liksom dem
mellar nyheter, underhalining och marknadsféring, mellan masskommunikation och
tvavigskommunikation, mellan medieféretag och liskfabrikanter, mellan producen-
ter och konsumenter. Medieapparaterna féljer trenden och ar ofta produktions-,
lagrings- och uppspelningstekniker pa en och samma gang.

Henry Jenkins var inte férst att ligga marke till detta, men den kartering av mediala
gransdverskridanden han presenterade i Korvergenskulturen (2006) sammanfattade
utvecklingen. Konvergens innebir att saker glider samman, motsatsen ir divergens.
Jenkins betonar ztt det dr den stéindigt pagéende processen som ar viktig, den har
inget givet slutmal. Till grund for utveckiingen ligger den digitala kod som gor att text,
bild och ljud kan skapas, |lagras, skickas och mottas via samma apparater och plattfor-
mar. Det &r emellertid teknikskiftets kulturella konsekvenser som intressarar Jenkins.

Nirtext, bild och ljud kan kombineras och distribueras via samma kanaler uppstir
ett ekonomiskt incitament fér medieféretagen att hitta synergier mellan olika format,
plattformar och innehdll. Samma bolag kan ge ut bdcker och tidningar, producera
tv, film och musik. | en del fall skapas transmediala berittelser, fiktiva virldar som
far breda ut sig i flera medieformer samtidigt: i datorspelet, tv-serien, seriealbumet
och filmen. Publiken ska lockas att séka sig vidare frdn en medickanal till nésta.

Aktérer som tidigare befunnit sig utanfér den traditionella mediesektorn blir allt
mer involverade | produktion och spridning av medieinnehall. Er del markradsfor
sig genom tv-serier och spel, andra samarbetar med medieproduktioner fér att skriva
in det egna varumirket i beridttelsen. Nar kampen om uppmirksamhet hardnar blir
det viktigl att omvandla varumarket Lill ett lovernark, nagot som f3r konsumenterna
att engagera sig och férbli lojala.

| de digitala kanalerna méter (medie)féretagen konsumenter som i flera fzll upp-
trider som producentsr. En del av dem ndjer sig med att kommentera vad andra
laddat upp, andra spelar in egna berittelser eller remixar vac som skapats av stérre
aktorer. | grasrotsproduktionerna ser jenkins en demokratisk potential. Trosklarna
for att delta och gora sin rost hord ar lagre ndr varje dator och telefon dr en produk-
tionsanldggning. Samtidigt tycks publikengagemanget ofta stanna inom den popu-
lirkulturella sfiren.

Nar Jenkins bok kom ut kunde en del ay hans resonemang och exempel framsta
som extrema. Han berdttade ingdende om nur fans spenderade en stor del av sin
vakna tid pa intemetforum dér de forsokte lista ut vem som skulle vinna i en doku-
sdpa; han analyserade den intrikata berédttarstrukturen i Matrix, med tradar som
vecklade ut sig i flera medier samtidigt; han skrev om clvadringar som publicerade
fanfiction om sina favoritfigurer. Men det extrema 2006 har blivit vardag. Pa ett
decennium har mediekulturen genomgatt stora férdandringar och Jenkins analys
sitter ingret pa bade nya inslag och siédant som drdjer sig kvar.
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Ar videobloggarens inligg reklam eller underhéllning? Ar bloggaren
professionell medieproducent eller en privatperson som redigerar filmer pa
lediga stunder? Nagot som utmarker 2000-talets mediesamhalle ar att det
har blivit svarare att veta vad som ar vad. Granserna mellan privat och
offentligt har luckrats upp, liksom dem mellan nyheter, underhallning och
marknadsféring, mellan masskommunikation och tvavagskommunikation,
mellan medieféretag och laskfabrikanter, mellan producenter och
konsumenter.
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Henry Jenkins var inte forst att lagga marke till detta, men den kartering av
mediala gransoverskridanden han presenterade i Konvergenskulturen (2006)
sammanfattade utvecklingen. Konvergens innebar att saker glider samman,
motsatsen ar divergens. Jenkins betonar att det ar den standigt pagaende
processen som ar viktig, den har inget givet slutmal.




Media convergence is more than simply a technological shift. Con-
vergence alters the relationship between existing technologies, indus-
tries, markets, genres, and audiences. Convergence alters the logic by

RAasorannee

T, which media industries operate and by which media consumers proc-
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Sipsieaay ey " ess news and entertainment. Keep this in mind: convergence refers to a

R process, not an endpoint. There will be no single black box that controls
the flow of media into our homes. Thanks to the proliferation of chan-
nels and the portability of new computing and telecommunications
technologies, we are entering an era where media will be everywhere.
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| de digitala kanalerna moéter (medie)foretagen konsumenter som i flera fall
upptrader som producenter. En del av dem néjer sig med att kommentera
vad andra laddat upp, andra spelar in egna berattelser eller remixar vad som
skapats av storre aktorer. | grasrotsproduktionerna ser Jenkins en
demokratisk potential. Trosklarna for att delta och gora sin rost hord ar lagre
nar varje dator och telefon ar en produktionsanlaggning. Samtidigt tycks
publikengagemanget ofta stanna inom den popularkulturella sfaren.
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“Our films were never intended for a passive audience. There
are enough of those kinds of films being made. We wanted our
audience to have to work, to have to think, to have to actually
participate in order to enjoy them.”
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matrix as a trans story

The Wachowskis

Mp 46 languages v

Article Talk

From Wikipedia, the free encyclopedia

Lana Wachowski (born June 21, 1965; formerly known as Larry Wachowski)!'! and Lilly Wachowski (born
December 29, 1967: formerly known as Andy Wachowski)!?! are American film and television directors,
writers and producers.” The sisters are both trans women. /=]

Together known as the Wachowskis'®!"] (/wa t/auski/), the sisters have worked as a writing and directing
team through most of their careers. They made their directing debut in 1996 with Bound and achieved fame
with their second film, The Matrix (1999), a major box office success for which they won the Saturn Award for
Best Director. They wrote and directed its two sequels, The Matrix Reloaded and The Matrix Revolutions
(both in 2003), and were involved in the writing and production of other works in the Matrix franchise.

Following the commercial success of the Matrix series, the Wachowskis wrote and produced the 2005 film V
for Vendetta, an adaptation of the graphic novel by Alan Moore and David Lloyd, and in 2008 released the
film Speed Racer, a live-action adaptation of the Japanese anime series. Their next film, Cloud Atlas, based
on the novel by David Mitchell and co-written and co-directed by Tom Tykwer, was released in 2012. Their
film Jupiter Ascending and the Netflix series Sense8, which they co-created with J. Michael Straczynski,
debuted in 2015; the second season of Sense8 ended the series in 2018 and was Lana's first major project
without Lilly. 8!

Since the series finale of Sense8, the Wachowskis have been warking separately on different projects: Lilly
directed, wrote, and executive-produced several episodes of Showtime's Work in Progress (2019) with
creators Abby McEnany and Tim Mason, while Lana filmed The Matrix Resurrections, written with Mitchell
and Aleksandar Heman, which was released in December 2021.

Read View source View history Tools v
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The Wachowskis

Lilly (left) and Lana Wachowski at Fantastic
Festin 2012

Born Lana: June 21, 1965 (age 58)
Lilly: December 29, 1967
(age 55)
Chi

Other name

Occupation(s)

writers, producers






. Las Jenkins bok oversiktligt - somliga
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(wssa ar daterade). Poangen ar att ni ska
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konvergenskultur ar for nagot. Och man
behover inte halla med om alit ..
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Nar Jenkins bok kom ut kunde en del av hans resonemang och exempel
framsta som extrema. Han berdattade ingaende om hur fans spenderade en
stor del av sin vakna tid pa internetforum dar de forsokte lista ut vem som
skulle vinna i en dokusapa; han analyserade den intrikata berattarstrukturen i
Matrix, med tradar som vecklade ut sig i flera medier samtidigt; han skrev
om elvaaringar som publicerade fanfiction om sina favoritfigurer. Men det
extrema 2006 har blivit vardag. Pa ett decennium har mediekulturen
genomgatt stora forandringar och Jenkins analys satter fingret pa bade nya
inslag och sadant som drgjer sig kvar.
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halla jamna steg med rivalen Tiktok ar
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med ett mer djupgaende skifte.
Forandringen illustrerar hur sociala medier
allt tydligare ror sig mot att vara just
medier, snarare an natverk. Instagram ar
inte langre ett smaputtrigt flode av
vardagsuppdateringar fran nara och kara,
utan paminner om en interaktiv tv-tabla
ar alla program sands samtidigt.



Digital gratiskultur - ibland producerad
av amatorer ibland av hogprofilerade
influencers - vad far den for

konsekvenser, det vill saga nar vi inte
betalar for innehall?

CULTURE Har Keen eller Jenkins fatt ratt — ar den

anvandargenererade mediekulturen
progressiv eller bara kommersiell?
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authenticity in the politicisation i°m'5-ﬁs°PUb-=°("g)*h§mAegE
of influencer collaborations :

Johanna Arnesson'
Umea University, Sweden

Abstract

Politically motivated criticism of influencer collaborations with certain brands or
organisations is a recurring feature on social media today. This article is based on a
case study of followers' reactions to collaborations between two popular Swedish
influencers and Visit Dubai, the governmental tourism agency of the United Arab
Emirates. Drawing on critical discourse analysis, the article takes a sociocultural
approach to influencer marketing and examines how and why politicisation happens
in comments to sponsored posts. The analysis focuses on discursive struggles over
the construction of political issues and the role of influencers, as well as expressions
of perceived interconnectedness and authenticity work among followers. It offers a
qualitative understanding of audience perceptions of influencers’ political power and
responsibilities, and argues that this is connected to how the role of influencers is
constructed — as a friend or as promotional professional.

Keywords
Audience reactions, authenticity, collaborations, influencer politics, intimacy, social
med influencers

Introduction

In October 2019, two popular Swedish influencers went on vacation to Dubai. It might
not have heen their first visit to the city, and it may not be their last. What sct these trips

Corresponding author:
Johanna Arnesson, Department of Culture and Media Studies, Umed University, Umea SE-90| 87, Sweden.

Email: johanna.arnesson@umu.se
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So cool that you make videos now more often. i enjoy them sooo much!!! That video and the "a normal day in my life" are my favorites on yot
summery but now you took us really with you through the day which is sooo much fun! Cant wait for part 2 <3
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Love the vlog, as always! You are just stunning, even without makeup and Dubai looks gorgeous! Looking forward to part two! xx
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Just looove your videos!
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... liten gruppovning apropa anvandargenererat
innehall (7-8 minuter) - diskutera i grupper om 3-4
studenter ...

A

> haller sociala medier pa att bli som vanliga mediekanale
eller ar de fortsatt sociala natverk?

\ P'\ .1 I
> spelar det roll att vi inte betalar for innehall - samt att influencers egentligen ar reklam?
Eller nagot annat, en blandning?




Article

new media & society
‘Endorsing a dictatorship and B The ;;
getting paid for it": Discursive e
struggles over intimacy and b ool perissons

authenticity in the politicisation i°m'=-ﬁzePUb-C°(ghS°mAegE
of influencer collaborations -

Johanna Arnesson'
Umea University, Sweden

Abstract

Politically motivated criticism of influencer collaborations with certain brands or
organisations is a recurring feature on social media today. This article is based on a
case study of followers' reactions to collaborations between two popular Swedish
influencers and Visit Dubai, the governmental tourism agency of the United Arab
Emirates. Drawing on critical discourse analysis, the article takes a sociocultural
approach to influencer marketing and examines how and why politicisation happens
in comments to sponsared posts. The analysis focuses on discursive struggles over
the construction of paolitical issues and the role of influencers, as well as expressions
of perceived interconnectedness and authenticity work among followers. It offers a
qualitative understanding of audience perceptions of influencers’ political power and
responsibilities, and argues that this is connected to how the role of influencers is
constructed — as a friend or as promotional professional.

Keywords
Audience reactions, authenticity, collaborations, influencer politics, intimacy, social
med influencers

Introduction

In October 2019, two popular Swedish influencers went on vacation ta Dubai. It might
not have heen their first vigit to the city, and it may not he their last. What sct these trips
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Johanna Arnesson

Johanna Arnesson ar bitradande lektor | Medie- och kommunikationsvetenskap. Hon fors-
kar om kommunikation i skarningspunkten mellan marknadsforing och politik, med fokus
pa digitala medier.

Mitt pagaende forskningsprojekt handlar om olika former av "influencerpoli-
tik" och hur detta tar sig uttryck i digitala medier pa olika satt. Det innefattar
influencers som agerar politiskt, samarbeten som blir kritiserade och politi-
serade av publiken, samt hur strategier och taktiker fran influencervarlden

anammas inom politisk kommunikation.



Innehallsanalys — Critical Discourse Analyses

Kritisk diskursanalys ar ett vanligt satt inom medieforskning att utfora
innehallsanalys — bade i kvantitativ och i kvalitativ metodologisk

bemarkelse.

CDA ar ett slags overgripande akademiskt synsatt — med bas i lingvistik —
som undersoker och analyserar relationen mellan diskurser och olika
samhallstenomen, i synnerhet olika former av maktstrukturer.
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diskurs

disku’rs (franska discours ‘samtal’, ‘yttrande’, ‘tal’, av latin discu ‘rsus
'samtal’, egentligen ‘kringlspande’) betyder i dagligt tal
samtal, dryftning. I filosofiska och besldktade
sammanhang kan ordet beteckna en helhet av
sammanhangande uttryck, utsagor och begrepp,
t.ex. den moraliska, den vetenskapliga eller den
religitsa diskursen, eller formen hos en sadan
helhet.

Hos Michel Foucault dr en diskurs en regelstyrd kunskapsinstitution,

t.ex. psykiatrin eller biologin, hos Habermas en kritisk analys av (t.ex.
politiska eller sociala) giltighetsansprak. Paul Ricceur menar med
diskurs det i tal eller skrift anvinda, konkreta spraket i motsats till det

abstrakta sprdksystemet som anvandningen exemplifierar.

Ur dessa mer precisa betydelser har en mer allmédn men anvandbar
betydelse vuxit fram. Den bygger pd uppfattningen att hela vart
forhadllande till verkligheten uttrycks genom diskurser, och att diskursen
sd starkt styr vir verklighetsuppfattning att vi ar fangade i den.
Samtidigt finns det uppenbarligen mdnga olika diskurser. Vara ords och
ddrmed tankars innebirder styrs enligt detta forestédllningssatt av i
vilken diskurs vi befinner oss, och missférstand eller oforstielse uppstar
om vii var kommunikation med andra “inte dr i samma diskurs”.
Uttrycket hér samman med det komplexa férhallningsséatt som brukar

kallas “postmodernism”.
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Diskurs ses i kritisk diskursanalys som olika slags praktiker vilka bade
paverkar och paverkas av samhallet och manniskor. Sprak och text ar
centrala kategorier inom CDA,; enligt Norman Fairclough ar allt sprakbruk
en kommunikativ handelse pa tre satt: som text (det vill saga bade tal,
skrift, bild, rorlig bild etctera), som diskursiv praktik och utsaga, och som

social praktik och handling.
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Thus, CL and CDA may be defined as fundamentally concerned with
analysing opaque as well as transparent structural relationships of
~dominance, discrimination, power and control as manifested in lan-
guage. In other words, CDA aims to investigate critically social inequal-
ity as it is expressed, signalled, constituted, legitimized and so on by
language use (or in discourse). Most critical discourse analysts would
thus endorse Habermas’s claim that ‘language is also a medium of
domination and social force. It serves to legitimize relations of organized
power. In so far as the legitimations of power relations, . . . are not
articulated, . . . language is also ideological’ (Habermas, 1977: 259 and see
below).

— Ruth Wodak 2001
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CDA as a difference that makes a difference

Approaches to social research are not isolated in space. In simplified
terms they can be understood as a certain set of explicitly or implicitly
defined theoretical assumptions which are specifically linked with
empirical data, permit specific ways of interpretation and thus reconnect
the empirical with the theoretical field. Normally approaches obtain and

maintain their identities by distinguishing themselves from other

approacne 1 EeNers PIreeC a ke JA 1T NOL DE N E DOC

as a single method but rather as an approach, which constitutes itself
at different levels — and at each level a number of selections have to be

‘made.
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